
QUADRENNIAL GOALS 

Q UA D R E N N I A L  G O A L  # 1
Educate al l  levels of  the Church about 
the status of  giv ing and the overal l 
f inancial  heal th of  the denomination, 
providing resources to foster  an 
understanding of  the UMC Budget 
to encourage an overal l  g iv ing rate 
of  at  least  90% to general  Church 
appor t ionments .

Q UA D R E N N I A L  G O A L  # 2
Col laborate and foster  a sense of 
trustwor thiness and transparency with 
ministr ies throughout the Connection 
by providing re l iable and necessar y 
resources and assets . 

Q UA D R E N N I A L  G O A L  #3
Highl ight  our ministr y of  administrat ion 
to ser ve and par tner with local  churches , 
annual  conferences ,  and other general 
church organizat ions through GCFA 
Suppor t  Ser vices as an enhancement to 
their  ministr y for  the ful f i l lment of  the 
mission of  The United Methodist  Church. 

G CFA  D E V E LO P E D  T H R E E  Q UA D R E N N I A L 
G O A L S  F O C U S I N G  O N: 
• 	 Connectional  Giv ing

•	 UMC Disc ipl inar y Responsibi l i t ies

• 	 UMC Suppor t  Ser vices for  the Connection

2 0 2 5  –  2 0 2 8

•	 Collection Rate.

•	 Increase by 10% our 

engagement metrics of 

electronic budgetary resources.

•	 Increase by 10% the number of 

resources and events 

pertaining to educational 

budgetary resources.

•	 Increase in engagement metrics 

(digital analytics) by 10%.

•	 Increase in positive feedback 

from focus groups measured 

yearly.

•	 A 90% positive feedback rating 

on our yearly surveys.

•	 Increase in Support Services 

revenue by 25%, lessening GCFA’s 

reliance on apportionment and 

creating value for ministries 

served.
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